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Our Commitment to 
Youth
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Value-added 
services, beyond 

traditional 
banking 
products

The need to offer 
youth personalized 
services based on 
their needs and 

preference

Demand for 
cryptocurrency and 
cashless solutions 

is youth-driven.

Youth are the 
fastest adopters of 
mobile money and 

digital tools.

Establishing a 
fully-fledged 

digital banking 
proposition

Key 
Opportunities

Youth 
Demographics 

and 
Socioeconomic

Our Understanding of 
the Youth Segment



Classification: CRDB Internal
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Classification: CRDB Internal

Our Impact on the 
Youth Segment



7Our New Youth Value Proposition
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Develop youth-
specific accounts 

across age 
groups (JJ, Teen, 

Scholar).

Strengthen 
presence in 
schools and 

youth-serving 
institutions.

Tailor savings 
and entry-level 

loan products for 
early earners.

Enable youth 
onboarding 

through digital 
and assisted 

channels.



Embed financial 
literacy through 

activations, 
forums, and 
campaigns.

Reward positive 
financial 

behaviours 
through loyalty & 

gamified tools.

- Promote long-
term saving and 
responsible use 

of funds.

- Partner with 
schools, NGOs, 

and government 
to scale learning 

access.



Deepen 
integration with 
national systems 

(RITA, HELSB).

Collaborate with 
youth-focused 
startups, telcos, 
and payment 

platforms.

Collaborate with 
passionate youth 
influencers and 

celebrities to drive 
financial inclusion.

Partner with 
educational 

institutions to 
expand reach.
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Thank You
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